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AED 11,274.53 152 AED 93,647.92 8.17X AED 7418
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Spend vs Revenue AED 93.647.99 Purchases CTR (All) ROAS
40000 250 5% 50
CTR 4.36%
30000 200 4% 40
152
20000 150 3% 30
AED 11,274.53
10000 100 2% 20
5000 50 1% 10 817X
0 0 0% 0 \j—
Ad spend Revenue Purchases CTR (All) ROAS
h AN /N AN _/
/ N N A
Campaign Objective Target Audience Next Steps
Sales (Website Purchases) 18-45 Scale high-perfarming campaians and ad sets to maximise profitable conversions and revenue growth.
Increase online sales and revenue through Meta Ads while maintaining Interests: Relevant toy, children's products, gifting and lifestyle interasts fra:ﬂ fual Lincreise oudgets c:n wm:mg ;;am paigns while rtzlnlsdely1|l?anitnfing H?:S e pur-:t-.ha oo velme.
a profitable ROAS. Adene Type: Broad, Custom & Lookalke Audences Ee-s resh crea :res: messag ngﬁan audience segments to identify new grow c-pfpr:frFu.m hes,
. dpand suceessful creative concepts and audiencas while malntaining efficlant acguisition costs,
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Campaign Period ‘ 'll Sy click 1d ]
-day click, 1 day review
Report % 1 Aug 2026 — 31 Aug 2026 | Mg ! /

or 1-day engaged view
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Meta ads Campaign . }

Performance Overview
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AED 21,792.14 258 AED 179,510.23 7.72X AED 695.78
Ad spend Purchases Revenue ROAS Purchase Cost
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Spend vs Revenue AED 179,510.23 Purchases CTR (All) ROAS
258
40000 250 5% 50
30000 200 4% 40
AED 21,792.14 3.57%
20000 150 3% 30
10000 100 2% 20
5000 50 1% 10 7.72%
0 0 0% 0 N
Ad spend Revenue Purchases CTR (All) ROAS
h AN /N A J
/ N/ N A
Campaign Objective Target Audience Next Steps
Sales (Website Purchases) 18-45 Scale high-perfarming campaians and ad sets to maximise profitable conversions and revenue growth.
Increase online sales and revenue through Meta Ads while maintaining Interests: Relevant toy, children's products, gifting and lifestyle interasts fra:ﬂ fual Lincreise oudgets c:n wm:mg ;;am paigns while rtzlnlsdely1|l?anitnfing H?:S e pur-:t-.ha oo velme.
a profitable ROAS. Adence Type Brosd, Custom & Lookal ke Aud ences Ee-s resh crea :res: messag ngﬁan audience segments to identify new grow ::-;:pfpr:frFu.m s,
. dpand suceessful creative concepts and audiencas while malntaining efficlant acguisition costs,
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Campaign Period ribution
Report % Palg ‘ 'll 7-day click, 1 day review
1Aug 2026 - 31Aug 2026 | P& o 1_day engaged view
Performance Overview \ .
' ™ 4 4 ™ 4 ™ ' ™
AED 10,946.95 179 AED 8214117 7.50X AED 61.16
Ad spend Purchases Revenue ROAS Purchase Cost
. _ . b A A
4 ™ 4 N N O
Spend vs Revenue Purchases CTR (All) ROAS
AED 8214117
40000 250 5% 50
30000 200 179 4% 40
3.23%
20000 150 3% 30
AED 10,946.95
10000 100 2% 20
5000 50 1% 10 750X
0 0 0% 0 N
Ad spend Revenue Purchases CTR (All) ROAS
A 4 W 4 % AN J/
/ N/ N A
Campaign Objective Target Audience Next Steps
Sales (Website Purchases) 18-45 Scale high.-per‘afmlng campaigns and ad sets to maximise pr::-ntahle. conversions and revenue growth.
Increase online sales and revenue through Meta Ads while maintaining Interests: Relevant toy, children’s products, gifting and lifestyle interasts f;:ffuisilg:::;:izfj:g:;;;:;:;:lr;i;?;:j:f;ﬁ:!:ﬁ frfdi:1||?::IéT;rgai?:is::ri:ﬁr;iae velme
a profitable ROAS. Audience Type: Broad, Custom & Lookalike Audiences Expand suceessful :Ireailxre concepts and audiences while malntaining efflelent acquisition cc:n.sts.
. J o\ J N /
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TikTok ads Campaign ‘ — .
Campaign Period ribution
Report % Palg ‘ 'll 7-day click, 1 day review
1Aug 2026 - 31Aug 2026 | P& o 1_day engaged view
Performance Overview \ .
' ™ 4 4 ™ 4 ™ ' ™
AED 10,946.95 179 AED 8214117 7.50X AED 61.16
Ad spend Purchases Revenue ROAS Purchase Cost
. _ . b A A
4 ™ 4 N N O
Spend vs Revenue Purchases CTR (All) ROAS
AED 8214117
40000 250 5% 50
30000 200 179 4% 40
3.23%
20000 150 3% 30
AED 10,946.95
10000 100 2% 20
5000 50 1% 10 750X
0 0 0% 0 N
Ad spend Revenue Purchases CTR (All) ROAS
A 4 W 4 % AN J/
/ N/ N A
Campaign Objective Target Audience Next Steps
Sales (Website Purchases) 18-45 Scale high.-per‘afmlng campaigns and ad sets to maximise pr::-ntahle. conversions and revenue growth.
Increase online sales and revenue through Meta Ads while maintaining Interests: Relevant toy, children’s products, gifting and lifestyle interasts f;:ffuisilg:::;:izfj:g:;;;:;:;:lr;i;?;:j:f;ﬁ:!:ﬁ frfdi:1||?::IéT;rgai?:is::ri:ﬁr;iae velme
a profitable ROAS. Audience Type: Broad, Custom & Lookalike Audiences Expand suceessful :Ireailxre concepts and audiences while malntaining efflelent acquisition cc:n.sts.
. J o\ J N /
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. . Attribution
Campaign Period
E balg ‘ 'll /-day click, 1 day review
1Jul 2026 — 31 Jul 2026 ~" or 1-day engaged view
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Orders
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275

Orders

Campaign Objective
Sales (Website Purchases)

Increase online sales and revenue through Meta Ads while maintaining
a profitabla ROAS,

Target Audience
18-45

Interests: Relevant toy, children's products, gifting and Iifestyle interasts

Audience Type: Broad, Custom & Lookalike Audiences

AED 171,300 AED 622.91
Revenue Average Order Value
~N ~N
Revenue Order Value
AED 171,300
AED 622.91
40000 500
30000 400
20000 300
10000 200
5000 100
0 0
Revenue Order Value
4 W Jd J
~ e N
Next Steps

Scale high-performing campaigns and ad sats to maximise profitable conversions and revenue growth.
Gradually increase budgets on winning campaigns while closely monitaring ROAS and purchase volume.
Test fresh creatives, messaging and audlence segments to identify new growth cpportunities.

Expand successful creative concapts and audiences while maintaining efficlant acguisition eosts,
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Orders
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Campaign Objective
Sales (Website Purchases)

Increase online sales and revenue through Meta Ads while maintaining
a profitabla ROAS,

Target Audience
18-45

Interests: Relevant toy, children's products, gifting and Iifestyle interasts

Audience Type: Broad, Custom & Lookalike Audiences

-
. . Attribution
Campaign Period
E Palg ‘ 'll 7-day click, 1 day review
1T Aug 2026 — 31 Aug 2026 ~' or 1-day engaged view
~ ~
AED 379,900 AED 702.59
Revenue Average Order Value
~N ~N
AED 379,900
Revenue . Order Value
AED 702.59
40000 500
30000 400
20000 300
10000 200
5000 100
0 0
Revenue Order Value
VAN /SN J
~ 4 N
Next Steps

Scale high-performing campaigns and ad sats to maximise profitable conversions and revenue growth.
Gradually increase budgets on winning campaigns while closely monitaring ROAS and purchase volume.
Test fresh creatives, messaging and audlence segments to identify new growth cpportunities.

Expand successful creative concapts and audiences while maintaining efficlant acguisition eosts,
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