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,{Advunturqlabs @ Adlyticlabs

An Advanturalabs Company

Meta ads Campaign e
R t % Campaign Period ‘ 2!, 7-day click, 1 day review
epor | 1 Feb 2026 - 28 Feb 2026 |

or 1-day engaged view

Performance Overview

© $170.02 ‘ o 29 & $2263.83 4 13.32X ® $585

Ad spend **  Purchases all Revenue ROAS “®™  Purchase Cost
Spend vs Revenue Purchases CTR (All) ROAS
2000 40 4% 40
1500 30 29 3% 30
2.22%
1000 20 2% 20| 13.32X
500 $170.02 10 1% 10
0 0 (0)4 0
Ad spend Revenue Purchases CTR (All) ROAS
G Campaign Objective Target Audience Next Steps
' o ' Sales (Website Purchases) 18-45 5|:.;1IEr winning arI:l sels to maximise prof tabler conversions and overall revenue gm'nr-th.
Increate online sales and revenue through Meta Ads while maintaining o e e L Test fresh creatives and audiences Lo identify new opportunities for campaign performance.
PRETEEREE R R — o e O T e e T T e A




,{Advunturqlabs @ Adlyticlabs

An Advanturalabs Company

Meta ads Campaign e
R t % Campaign Period ‘ 2!, 7-day click, 1 day review
epor | 1 Mar 2026 - 31 Mar 2026 |

or 1-day engaged view

Performance Overview

© $186.35 ‘ o 36 4 $2,609.36 4 14.00X ® $518

Ad spend **  Purchases all Revenue ROAS “®™  Purchase Cost
Spend vs Revenue Purchases CTR (All) ROAS
$2,609.36
2500 50 5% 20
2000 40 36 4% 40
1500 30 3% 30
1000 20 2% 1.83% 20| 14.00X
500 $186.35 10 1% 10
0 0 (0)4 0
Ad spend Revenue Purchases CTR (All) ROAS
G Campaign Objective Target Audience Next Steps
' o ' Sales (Website Purchases) 18-45 5|:.;1IEr winning arI:l sels to maximise prof tabler conversions and overall revenue gm'nr-th.
Increate online sales and revenue through Meta Ads while maintaining o e e L Test fresh creatives and audiences Lo identify new opportunities for campaign performance.
PRETEEREE R R — P e S T e - e




,{Advunturqlabs @ Adlyticlabs

An Advanturalabs Company

Meta ads Campaign e
R t % Campaign Period ‘ 2!, 7-day click, 1 day review
epor | 1 Apr 2026 - 30 Apr 2026 |

or 1-day engaged view

Performance Overview

© $407.55 ‘ ¥y 85 _+ $4.937.07 4 121X ® $4.68

Ad spend **  Purchases all Revenue ROAS “®™  Purchase Cost
Spend vs Revenue Purchases CTR (All) ROAS
$4,937.07
85
2500 50 5% 20
2000 40 4% 40
1500 30 3% 30
2.90%
20
1000 20 2% 12.11X
0 0 (0)4 0
Ad spend Revenue Purchases CTR (All) ROAS
G Campaign Objective Target Audience Next Steps
o Sales (Website Purchases) 18-45 5|:.;1IEr winning arI:l sels to maximise prof tabler conversions and overall revenue gm'nr-th.
k‘ ) Increase online sales and revenue through Meta Ads while maintaining teraste: Releyant 1o Broduet niche Test fresh creatives and audiences Lo identify new opportunities for campaign performance.
A PIOIISHEROAS - P e S T e - e




,{Advunturqlabs

Meta ads Campaign
Report

Performance Overview

| © $417.56 -. | o

Ad spend C

111

Purchases

Spend vs Revenue
$5,894.02

2500
2000

1500

1000

Ad spend Revenue

4 $5,894.02

il Revenue

Purchases

50

40

30

20
10

11

Purchases

Sales (Website Purchases)

Campaign Objective
O

a profitabla ROAS.

Increase online sales and revenue through Meta Ads while maintaining

O Adiyticiobs

An Advanturalabs Company

Campaign Period ll' : .
‘ - /7-day click, 1 day review
1 May 2026 — 31 May 2026

Attribution

or 1-day engaged view

1411X ® $3.76

ROAS @ Ppurchase Cost

CTR (All) ROAS
5% 50
4% 40
3% 30

2.80%
2% 20| 1211x
1% 10
0% 0

CTR (All) ROAS

Target Audience
18-45

Interests: Relevant to product niche

Audience Type: Lookalike & Custom Audiences

Test fresh creatives and audienceas o identify new opportunities for campaign performanca.
Increase budgets gradually while monitoring CPA, ROAS, and conversion performance.
Optimise and scale winning ad sets to drive more purchasas while malntaining a strang ROAS.

Next Steps
Scale winning ad sets to maximise pr[:-f table conversions and ovarall revenue growth.

%




,{Advunturqlabs

Meta ads Campaign
Report

Performance Overview

Ad spend

© $421.89 ‘ -

133

Purchases

Spend vs Revenue
$5,449.42

2500
2000

1500

1000
500 $421.89

Ad spend Revenue

Revenue

50
40
30
20
10

Purchases

133

Purchases

Sales (Website Purchases)

Campaign Objective
O

a profitabla ROAS.

Increase online sales and revenue through Meta Ads while maintaining

O Adiyticiobs

An Advanturalabs Company

% Campaign Period ‘ ll'
1 Jun 2026 — 30 Jun 2026 e or 1-day engaged view

Attribution
/7-day click, 1 day review

& $5,449.42 4 12.92X ® $317

ROAS @ Ppurchase Cost
CTR (All) ROAS
5% 50
4% 40
3% 2.97% 30
A 20
e 12.92X
1% 10
0% 0
CTR (All) ROAS

Target Audience
18-45

Interests: Relevant to product niche

Audience Type: Lookalike & Custom Audiences

Next Steps
Scale winning ad sets to maximise pr[:-f table conversions and ovarall revenue growth.

Test fresh creatives and audienceas o identify new opportunities for campaign performanca.
Increase budgets gradually while monitoring CPA, ROAS, and conversion performance.
Optimise and scale winning ad sets to drive more purchasas while malntaining a strang ROAS.

%




,{Advunturqlabs

Meta ads Campaign
Report

Performance Overview

Ad spend

© $440.90 ‘ -

129

Purchases

Spend vs Revenue

$5,224.96

2500
2000

1500

1000
500 $440.90

Ad spend Revenue

Revenue

50

40

30

20
10

Purchases

129

Purchases

Sales (Website Purchases)

Campaign Objective
O

a profitabla ROAS.

Increase online sales and revenue through Meta Ads while maintaining

O Adiyticiobs

An Advanturalabs Company

Campaign Period

o U
1Jul 2026 — 31 Jul 2026 or 1-day engaged view

Attribution
/7-day click, 1 day review

& $5,224.96 4 185X ® $3.42

ROAS @ Ppurchase Cost
CTR (All) ROAS
5% 50
4% 40
3% 2.77% 30
2% 20
11.85X
1% 10
0% 0
CTR (All) ROAS

Target Audience
18-45

Interests: Relevant to product niche

Audience Type: Lookalike & Custom Audiences

Next Steps
Scale winning ad sets to maximise pr[:-f table conversions and ovarall revenue growth.

Test fresh creatives and audienceas o identify new opportunities for campaign performanca.
Increase budgets gradually while monitoring CPA, ROAS, and conversion performance.
Optimise and scale winning ad sets to drive more purchasas while malntaining a strang ROAS.

%




,{Advunturqlabs

Meta ads Campaign
Report

Performance Overview

© $491.09 ‘ -

141

Purchases

Ad spend C

Spend vs Revenue $8,066.75
2500
2000
1500
1000
0

Ad spend Revenue

Revenue

Purchases

50
40
30
20
10

141

Purchases

Sales (Website Purchases)

Campaign Objective
O

a profitabla ROAS.

Increase online sales and revenue through Meta Ads while maintaining

O Adiyticiobs

An Advanturalabs Company

% Campaign Period ‘ ll'
| 1Aug 2026 - 31 Aug 2026 or 1-day engaged view

Attribution
/7-day click, 1 day review

& $8,066.75 4 16.43X ® $3.48

ROAS @ Ppurchase Cost

CTR (All) ROAS
5% 50
4% 40
3% 2.25% 30
2% 20 16.43X
1% 10
0% 0

CTR (All) ROAS

Target Audience
18-45

Interests: Relevant to product niche

Audience Type: Lookalike & Custom Audiences

Next Steps
Scale winning ad sets to maximise pr[:-f table conversions and ovarall revenue growth.

Test fresh creatives and audienceas o identify new opportunities for campaign performanca.
Increase budgets gradually while monitoring CPA, ROAS, and conversion performance.
Optimise and scale winning ad sets to drive more purchasas while malntaining a strang ROAS.

%




‘Adva nturalabs

L J s = !
Describe what y e lookin i
B3 Campaigns B0 Ad sets for 1 Campaign [5] Ads for 1 Campaign 8 1Feb 2026-28 Feb 2026 w
O Duplicate - & Edit - W & AfB test LAy More w T See full recap I Columns = H Breakdown = i Groups '___J | - 4 = =
. : . Results Cost per Amount ;
Off... 1 Campaign T4 * Delivery T4 = Actions * | Results 4 "  ROAS t4 * Resultsvalue T4 = St T i té » Budget T4 * Impressions T4 ~* Reach T4 b d
. July 1] Campaign with 2 Adsets * & Active 1 1 recommendations — - - — Rs0.00 Using ad set bu../ — -
i T Per purchase thar=d
o @ 1 Feb Sales Campaign Off 29 1332 Rs627,675.50 Bs1.62551 R=4713978 Using adsetbu... B75924 18,485
Wetrite purt Rates Value, purchage Value, purchase Per purchase Zhares
® NF-Sales-AB0-45ep2026 @ Active 73 2 recommendations - - - - Rs0.00 Using ad setbu:.. = ==
ebsite purchase Value, purchase Per purchase Mat~hared
® Sales | 14 Day Challenge | 12 August off | # 1recommendation — - = = RAs0.00  Usingad set bu... = =
Webtite pu N E Walue, purc hates L jLE Mot shared
. Sales | 14 Day Challenge | 12 Bugust - Copy Off (4 1 recommendation - — —_ — Rs0.00 UHI‘IQ ad set bu... - -
WEDSITE pUrChase A, DLTT NS = PEICAEE Mot shared
°® Sales | 14 Day Challenge | 12 August - Copy @ Off - — = = Rs0.00 Using adsetbu... - =
Webslte p e Bl | LT el pu i Mot shared
. = = - Rs0.00 Using ad set bu... - -
ebsite purchase =, purchass L2 punchase Mot shared
— — — — Rs0.00 Using ad set bu... - ==
Website purchase Pulcnase By purchace ot thared
7. 1 recommendation - = - - Rs0.00 Rs1,500.00 — —
Website purchase Mated Pl hase Perp NEE Draity
1 1 recommendation sad = - _— Rs0.00 Rs500.00 — -_
Webtite pur # Vi, plar. noane il vl 41, ity
B 1 2 recommandations — - - — Rs0.00 Using ad set bu... - —
- [=AT1IE Wishsine nairrnass Mahas pijr-nase Pern RAGE S ETEE
= = = - Rs47139.78 B7924 e 8
. - oty
| 5¢ ".-

Apps >

& Settings

Add WhatsApp as a
marketing channel

offers on WhatsApp usir

28na omely

Shopify Messaging to connect witl

= 34

fill orders 50+

Laplture paymen

Stay informed with store order
summaries
Getasummary of orders, sales, and

actrwities in one weekly ama

dail v Ol

is

50+
Create thank you email
automation
'r'r1l"|||.'_,- eimails an
rders to bulld lovalty
& a

i? (" Actions s ROAS reporting (2 Had delivery B> Active ads = B Active ads + See more Create 3 view | =
Describe what you're looking for
B3 Campaigns 89 Ad sets for 1 Campaign (5] Ads for 1 Campaign 6 1Apr 2026-30 Apr 2026 v
@ [ Duplicate | = & Edit - -] A A/B test o More = 2 See full recap 0 Columns = “E Breakdown w &) Groups = Ch = ‘ k) | - =
Off.. 1 Campaign 1 v Deliveryts + Actions v | Results 4 v | Resis ? v Resultsvaluets = COStPer o _ Amount o _ | g icet™ v Impressions s ~ | Reach 1 .
s ROAS result spent
= . July 1| Campaign with 2 Adsets + @ Active i#) 3 recommendations 85 1211 Rs1,368,235.00 Rs1.329.01 Rs112.966,26 Using adsetbu... 158,957 35,000
bsite o 35EE Value, purchase Value, purchase Per purchase Shared
NF-Sales-ABO-4Sep2026 @® Active (™ 2 recommendations - - - - Rs0.00 Using ad set bu... - -
E . e e purchase Value, purchase Per purchase MNot shared
R & Off " 1 recommendation —_ —_ - — Rs0.00 Using ad set bu... - =
¢ Vebisite pu < alue, purchase Per purchase Mot shared
= Off " 1recommendation — — — - Rs0.00 Using ad set bu... —_ -
Vebsite purchase Value, purchase Per purchase Not shared
Off - - — — Rs0.00 Using ad set bu... — -
WeDsite purchase B Per purchase Mot sharad
Off — — — — Rs0.00 Using adset bu... — -
Website purchase alue, purchase Per purchase Mot shared
Off - — — — Rs0.00 Using ad set bu... — —
Jebsite | : alue, purchase Per purchase Mot shared
Off ® 1recommendation — — —_ —_ Rs0.00 P Rs1,500.00 —_ -
| P Vensite purchace Value, purchase Farpurchase ¢ Dalry
Off 1 1 recommendation — _— - B R=0.00 Rs500.00 - -_
Nepsite | e alue r e Perry hase
@ Active M 2 recommendations — — — — Rs0.00 Usingad setbu... — —
- - Low results Website purchase Vaiue, plrc s e Per purchase Shared
: off - - - - Rs0.00 Rs1,000.00 - -
@ [REISITe FaEre | AL AR MASR Per nurch baail
- - - —_ Rs112,966.26 158,957 . 0
Q Total Spent Tota 2 : .. s
(1]
ﬁ = A =
Updatedjustnow | £ | | i Discard Drafts | we | ?ﬁ
f? | B All ads (" Actions s ROAS reporting ) Had delivery B Active ads = B Active ads ‘ + See more Create a view f;_l
Describe what you're looking for
[ campaigns 1selected X EE Ad sets for 1 Campaign [7] Ads for 1 Campaign & 1.Jun 2026 - 30 Jin 2026 'l"'—l—
sEE — — A
[EF [ Duplicate &7 Edit & A/Btest More w 0 Columns " Breakdown w &3 Groups &~ | | '!"_L' I =l
i Results Cost per Amount :
. t 1t t e T~ T t
298 Off... T4 Ad set T4 * Delivery T4 +* Actions * | Results 4 ¥ ROAS . Resultsvalue T4 + ity b St i Budget T4 * Impressions T& * ' Reach T4 -
°® 18 to 45 | All Gender | Lahore 32km off  1recommendation 118 12.00 Rs1,225,550.00 Rs102,087.42 Re1,900.00 200,956 61,391
ﬁ Wab 2 pUICNases alua, purchase valite, purchase Diaily, Shared
= ® 24 june LLA | Ad set 2% Off %} 1 recommendation 9 34.26 Rs170,670.00 Rs4,981.54 Rs1,050.00 7462 2,49
Website purchases Vaiue, purchase Value, purchase Per purchase Daily, Shafed
R ® 19 june LLA Off 5 66.84 Rs105,600.00 Rs315.96 Rs1579.79 Rs700.00 183 1,29¢
o Website purchases Value, purchase Value, purchase Per purchase Daily, Shaed
= ® 3 June New Creatives adset OFf 1 6.41 Rs8,400.00 Rs1311.32 Rs1.311.32 Rs1,000.00 2,363 2,045
website purchass alue, pufchaze WValue, purchaze Per puichase Dally, shared
. 9 July Old Creatives ad set @ Learning & 3 recommendations - - - - Bs0.00 RsBOO0.00 - -
Website pu -C!'I_El'.'r value, purchase Per purchase Daily. Shared
Off - - - - Rs0.00 Rs500.00 - -
Website purchase Vaue, purchase Fer purchase Daily, Shared
T Off - — - - Rs2.906.50 Rs1,000.00 3350 1,760
Website purchase alue. purchasze Value, purchaze Per purchase Daily. Shated
k Off = — = = Rs1,954.32 2 Rs1,000.00 2,387 1.668
hlr Website purchase Value. purchaze Value, purchaze Per purchase Daiky, Shared
I Off == — - - Rs1,736.86 Rs1,000.00 2,566 1,728
Websime purchase Vailue, purchase Jalue, purchase Per purchase Daily, Shared
. 5 Off — — — — Rs0.00 Rs2,500.00 — —
"J Website purchase Walue pu’l:h&:E Per purchase '_'F.ﬁl|':|l. Shared
' 2 off - - - - Rs0.00 RsS00.00 - -
{@} Washsite nusrhase Wadue nurrhase Par nurrhase Diailv, Sharsd
133 1296 Rs1.210,220.00 Rs876.37 Rs116,557.75 221,015 Ny R
Q ‘Website purchases slue, purchase Value, purchase Per purchase Total Spent Total Me ‘. '- 5
s
o
{a.ﬂ Opportunity score ™ Updated just now | &5 W Discard Drafts L T\fi
E? () Actions Ba ROAS reporting (=) Had delivery B= Active ads = [ Active ads + Seemore Create a view -~
Describe what you're looking for
Adsets (Alt + 29
[X) Campaigns 88 Adsets for 4 Campaigns [ Ads for 4 Campaigns B 1Aug2026-31Aug 2026 w
UE_E{ [ Duplicate P Edit S AJBtest More w 0 Columns = “H Breakdown w &4 Groups = G - 4 - =
- " - A - » Results - » Costper » Amount - - ; - -
298 Off... T Ad set T4 Delivery T4 Actions Results + ROAS Rl Results value T4 il 1L spont T Budget T4 Impressions T4 Reach T4
< ® 18 to 45 | All Gender | Lahore 32km Off (@ 1 recommendation 43 15.88 Rs729,657.00 Rs1.068.53 Rs45,946.76 Rs1,900.00 62,099 18,92
. Website purchases Vakue, purchase Vialue, purchaze Per purchase Daily, Shared
= . 9 July Old Creatives ad set ® Learning (7 3 recommendations 26 21.56 Rs572,621.10 Rs73187 Rs26.563.46 RsB00.00 32,351 9.
Websioe purchases falug, purchase Value, purchase Per purchase Cuaily, Shared
o @  Petroeting Audience Open ® Leaming 2 recommendations bi4 18.90 Rs413,190.20 RsB09.74 Rs21.862.98 Rs600.00 26,693 759
& ; :
ebsive purchases alug, purchase value, purchase Per purchase Diaily, Shared
— . Broad | Lahore 32 km | Instagfam Age 22'=50 @ Campaign off 7 1 recommendation 14 13.03 Rs195,089.60 Rs1,069.76 Re14,976.60 Using campaign... 17,779 5452
Website purchases alue, purchase Value, purchase Per purchase
. Broad | Lahore 52Kmi)instagrem 22-50 Campaign off (@ 1 recommendation 13 7.99 Rs138,617.00 Rs1.335,06 Rs17,355.73 Rs1,866.24 17,801 5.804
Websibe purchases WValue. purchase Vadue, purchase Per purchasze Diaily. not shared
Off 1 recommendation a 20,69 Rs186,342.60 Rs1.125.99 Rs9,00796 Rs1,050.00 10,605 3,235
Website purchases Valug, purchase Value, purchase Per pufchase Cuaily, Shared
Off — - — - Rs0.00 Rs700.00 — =
Website purchage Value, purchaze Per pul A5 Daiky, Shared
Off — - — - Rs0.00 Rs500.00 == =
Website purchase Walue |.l'.|rl.'|':'=‘..* Per purchase '..:Fui:,'_ Shared
Off — — — - Rs0.00 Rs1,000.00 — —
Website purchase Value, purchase Her purcnase ._'.'u-::,'. aftared
Off =z = — - Rs0.00 Rs1,000.00 — —
- Website purchase Value, purchase Per purchase Diaily, Shared
' oft = - — =5 Rs0.00 Rs1,000.00 = =
{@} Wehsite nure hase Wadue nure hase Prr niwrhass Ml Shared
181 16.47 Rs2 235517050 Rs962.51 Rs135,713.49 167,328 e 4
C)\ ‘Website purchases alue, purchase Vilue, purchase Pef it hase Total Spent Total Me : 'l‘ b
[ 1]
0
r
All channels] Sessions Total sales Orders Average order value
Mar 1-31, 2026 1,785 ./ -1% PKR1.1BM ..~ +6% 80 ./ -12% PKR 21.4K V™ +18%
& Products
2 Customers
h Growth
£ Discounts
& Content
5 Markets
i Analytics
Sales chaniigls, 'Q Ack + ol
Apps >
ulfill orders 50+ Capture payments S50+
Add WhatsApp as a Stay informed with store order Create thank you email
marketing channel summaries automation
Send timely offers on WhatsApp using Get a summary of orders, sales, an Send thank you emails after first and second
Shopify Messaging to connect with activities In one gally or weexly ema ynoers 1o buna |oyaity
customers and grow sales
SRR Alichannels Sessions Total sales Orders Average order value Live visitors
kd Orders 258 May 1-31, 2026 4,170 /. -1.8% PKR 1.B1IM " +0.2% 131 A +3% PKR 15.3K »a -8% 1:0
¢ Poduicts 4o A & @ e A T T TR RS T e
2 Customers
& Growth
Lahore, PK
& Discomnt: B Osd® = e BNy iRty Page view - 7:40 AM
S5 Cbuen Geod morning!
& Markets ’ - . )
Let’s continue growing your business.
il _Analytics
Sales channels » 63 Ask + i
ABPS >
Fulfill orders 50+ apture payments 50+
Add WhatsAppas a Stay informed with store order Create thank you email
marketing channel summaries automation
Send timely offersion WhatsApp using Get a summary of orders, sales, and Send thank you emails after first and s i
shopify Messaging @ €onnect with activities in one daily or weekly email. orders to buiid loyalty
lomers af row sale
J . r
B Settings S _1
-
) e All channels Sessions Total sales Orders Average order value Live visitors
& Orders 258 Jul =31, 2026 5518 /™ -1.3% PKR 1.83M /\~ -8% 176 -4% PKR 10.9K -8% 0O
& Products
& Customers
& Growth P
Islamabad, PK . e
£ Discounts Page view - 7:58 AM
< .
<@ N\ Good morning!
Markets ' . . .
< Let's continue growing your business.
b Analytics
Sales channels » B anything + s

O

Adlyticlabs

An Advanturalabs Company

S B3 Campaigns 89 Ad sets for 1 Campaign [ Ads for 1 Campaign B 1Mar2026-31Mar 2026 w )
— =
ESS
.] [ Duplicate | = &2 Edit | w ] A AJB test & More w & See full recap [0 Columns = H Breakdown - kd Groups - 4 = i
E e — B =1 k=
298 Of.. 14  Campaign T4 v Delivery?s * Actions v Results + . m’ 4 * Resultsvalue t * i‘:h’" T x:“‘ th » Budgetts  * Impressionsfd = Reachth -
< . July 1| Campaign with 2 Adsets * 8 Active ) 3 recommendations 26 18.52 Rs466,912.00 Rs969.56 Rad5. 20865 Using ad set bu., 41,929 1,248
BUfTRaLEL Valije, Bpafthane B purchste PEF L i é A% T
= o ° 11 Feh Sales Campaign ot 10 969 Rs256,213.00 Rs2,643.44 Rs26,434.41 Usingadsetbu... 55,651 9,426
TDETE purchaces value, parchase Value. purchace Trpy kaLe 2N eg
}Eh . NF-Sales-ABO-45ep2026 @ Active {71 2 recommenaations - - - i - Rs0.00 Using ad setbu... - -
of 34} a puTch T r B Not shared
= [ ] Sales | 14 Day Challenge | 12 August Off @) 1 recommendation - - - - Rs0.00 Using ad set bu,, - -
Website pur = sl purchase PET = Not shared
. Sales | 14 Day Challenge | 12 August - Copy Off # 1 recommendation — - — - Rs0.00 Using ad set bu.. — —
Pre Fass I Wor shared
- Sales | 14 Day Chalienge | 12 August - Copy Ot - - - - R=0.00 Usingadsetbu... - -
Website purthase Vaive. purchase er puch Mgt shared
Off - - - - R=0.00 Usingadsetbu... — -
o ¥ PUTC RaSE + 3 purchases Fer puirchase Mot shared
Off - - - - Rs0.00 Using ad set bu.. - -
chsile pu . ¥e. purchase Per pul e Not shared
niid 1 Vrecommendation — —_— - —_ Rs0.00 Rs1.500.00 _ b
- o i I B - i
Off T 1 recommendation —_— —_ — — Rs0.00 Rs=500.00 — =
3 . e Lfe £ alye . pLUTchass P P Diaily
« b Active 71 2 recommendations - - - - R=0.00 Using ad setbu... - -
@ » = Low nesudin Wisnsrte mirc has » Ml nuiurrha Ser nrh Sinaren
- - - - Rs51,643.06 97641 e 2
q Totsl Spent Toia [ : .,- 5
s
ﬁ L= AT,
B All ads (® Actions By ROAS reporting £« Had delivery B> Active ads = B Active ads + See more Create a view .
Describe what you're laoking for
_
— [%) Campaigns gs Ad sets for 1 Campaign [~] Ads for 1 Campaign f# 1May 2026 -31May 2026 = _
@ [ Duplicate ? Edit | & A/Btest More - OO Columns w "E Breakdown w & Groups » | [ = 4 | - =
- Off.. 14  Adset T4 » Deliveryts *  Actions * Results & - :E‘:";‘ s » Resultsvalue 14 = f::‘h"“ "% e :p":zt““‘ t4 v BudgetT™ v Impressions?é v Reachts .
“ s 17 March Broad Audience - 31 march Off 35 18.07 Rs543,086.00 Rs858.83 Rs30,055.00 Rs2,000.00 38,0M 10,80°
ebsite ¢ WSES e chase Value, purchase Per purchase Daily, Shared
— & 18 to 45 | All Gender | Lahore 32km Off ) 1 recommendation 7 3814 Rs303,140.00 Rs467.50 Rs7,947.53 Rs1,900.00 14,477 6,36
cany Websinte = alue, purchase Value, purchase Per purchass Daily, Shared
og)u & 20 April New Meal Ad - Copy Off 17 15.37 Rs280,620.00 Rs1.074.04 Rs18,258.63 Rs1300.0 22135 8,067
bsite alue, purchase alue, purchase Per purchase Daidy, Shared
— ° 14 May oft 12 12.11 Rs148,870.00 Rs1,024.22 Rs12,290.62 Rs1,550.00 22131 12,391
o Mebsite et Value, purchase Value, purchase Per purchase Diaily, Shareo
B Retargeting Mothers day deal Off 10 1.14 Rs92,750.00 RsB832.30 Rs8,322.98 Rs1,350.00 1,150 5.017
Website | e Value, purchase Value, purchase Per purchase Daily, Shared
PY 25 MAY off 6 10.61 Rs87,260.00 Rs1.370.75 Rs8,224.49 Rs2,500.00 13,666 5,637
Websits purchases falue, purchase Value, purchase Per purchase Dialty, Shars o
& 17 March Broad Audience - 31 march - Copy Off 5 1319 Rs81,850.00 Rs1,240.89 Rs6,204.47 Rs2,500.00 9,020 4,703
I pu WS Value, purchase VaIUE, DUrchase Per purchase Dy, Shared
& New warm orders list shopify LLA 3% Off 3 9.39 Rs39,510.00 Rs1,402.57 Rs4,207.M Rs1,200.00 4878 2810
ebsite purchases Value, purchase Value, purchase Per purchase Diaily, Shared
PY Interest Mothers'day Off ? 6.63 Rs13,360.00 Rs1.007.07 Rs2,014.14 Rs1,000.00 2624 1,238
bsite rSes Va purchase Value rehase Per purchase Daily. Shared
& Model Town Off 1 4483 Rs6,710.00 Rs1,388.08 Rs1,388.08 Rs500.00 1,919 1173
_') Website purchase Value, purchase Value, purchass Per purchnase Daily, Shared
) o Bahria Town Off 1 3 Rs3,500.00 Rs1,090 48 Rs1,090.48 Rs500.00 1675 714
{?"} Wishaite fuidd Rads Waliue Fafriade VAl e hats Frt AUl hate Nl Shased
Results from 34 ad sets @ m 1411 Rs1633.456.00 Rs1.042.76 Rs115,746.31 162,772 o 75
Q Wwensile purcnases value, purchase Vaiue, purchase Ferpurenase otal apent Total Me ‘.‘. 5
%
1["' | B Al ads (*) Actions B ROAS reporting (=) Had delivery E» Active ads = B Active ads + See more Creats a view =
Describe what you're looking for
[] Campaigns 88 Ad sets for 4 Campaigns [F) Ads for 4 Campaigns B 101 2026- 31 Jul 2026 ¥ |
£ , e
[BF m [ Duplicate Ed A AJB test More = M Columns = B Breskdown = ig Groups = Ch = 4 | - =
Off.. T4  Adset td ~ Deliveryt™ * Actions v | Results 4 v Results o Resutsvalvets w COStPEr 4 Amount o godgetTs v Impressions ™ * ReachTi .
&2 ROAS result spent
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