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Performance Overview
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Campaign Objective

Sales

Increase praduct visibility, sales, and store growth through a
b['UI'E |."I"_I"JIJ"_": range Wwin lex III-'uI'Il.HII'Ir'II._'l d "=|JJJ Cusiomer
axperience.

Adlyticlols

An Advanturalabs Company

% Campaign Period
1Jan 2026 - 31 Jan 2026

(1) Attribution
‘ ;'ﬁ,i 7-day click, 1 day review
or 1-day engaged view
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Target Audience

Focusas on high-intent users based on product-related seaarches.

Reaches customars with str &ng purchase intant and shopping behaviour.

Targets shoppers actively searching for relevant products.

Next Steps

Facus an bast-selling products and increase visibility.
Pramote top products and test new products.

Tesst new products to identify growth opportunities.
Highlight fast delivery and local warehouse benefits.
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Performance Overview

$8,038.43
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Campaign Objective

Sales

Increase praduct visibility, sales, and store growth through a
b['UI'E |."I"_I"JIJ"_": range Wwin lex III-'uI'Il.HII'Ir'II._'l d "=|JJJ Cusiomer
axperience.
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o

Campaign Period ‘ ?_,p Attribution

1Feb 2026 - 28 Feb 2026

..“ /-day click, 1 day review

or 1-day engaged view

$1,223.92
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Target Audience

Focusas on high-intent users based on product-related seaarches.

Reaches customars with str &ng purchase intant and shopping behaviour.

Targets shoppers actively searching for relevant products.

o 15.23%
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Next Steps

Facus an bast-selling products and increase
Pramote top products and test new products.
Tesst new products to identify growth opportunities.
Highlight fast delivary and local warehous

visibility.

e banafits.
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Performance Overview

% Campaign Period ‘ ?_,,i Attribution

1 Mar 2026 - 31 Mar 2026 |l 7=GaY click, 1 day review
or 1-day engaged view

$32,796.17

Revenue

$8,456.91 o 25.79%
Profit Margin
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Campaign Objective

Sales

Target Audience Next Steps

]afEIEtS SHDFJF'E"FS ECtiUEW SEEII'EhiF'I'E for relevant products. Facus on bast-selling products and incraase visibility.
Pramote top products and test new products.
Tesst new products to identify growth opportunities.

Highlight fast delivery and local warehouse benefits.

Increase praduct visibility, sales, and store growth through a
strong product range while maintaining a good customer
axperience.

Focusas on high-intent users based on product-related seaarches.

Reaches customars with str &ng purchase intant and shopping behaviour.
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Performance Overview

: o Attribution
Campaign Period O
% g ‘ ;'.’i,i 7-day click, 1 day review

$45,385.43

Revenue

$12,773.22 o 2814%
Profit Margin
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Campaign Objective

Sales

Increase praduct visibility, sales, and store growth through a
b['UI'E |."I"_I"JIJ"_": range Wwin lex III-'uI'Il.HII'Ir'II._'l d "=|JJJ Cusiomer
axperience.

Target Audience

Focusas on high-intent users based on product-related seaarches.

Reaches customars with str &ng purchase intant and shopping behaviour.

Targets shoppers actively searching for relevant products.

Next Steps

Facus an bast-selling products and increase

Highlight fast delivary and local warehous

s visibility.
Pramote top products and test new products.
Tesst new products to identify growth opportunities.

e banafits.
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Performance Overview

Campaign Period 0’/-) Attributi.nn |
‘ .." /-day click, 1 day review
1 May 2026 - 31 May 2026 or 1-day engaged view

$67,149.00

Revenue

$15,889.00 o 23.66%

Profit Margin

Revenue Profit Margin
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Campaign Objective

Sales

Increase praduct visibility, sales, and store growth through a
b['UI'E |."I"_I"JIJ"_": range Wwin lex III-'uI'Il.HII'Ir'II._'l d "=|JJJ Cusiomer
axperience.

Revenue Profit

Margin

Target Audience

Focusas on high-intent users based on product-related seaarches.

Reaches customars with str &ng purchase intant and shopping behaviour.

Targets shoppers actively searching for relevant products.

Next Steps

Facus an bast-selling products and increase
Pramote top products and test new products.

visibility.

Tesst new products to identify growth opportunities.

Highlight fast delivary and local warehous

e banafits.
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Performance Overview

Campaign Period 0’/-) Attributi.nn |
‘ .." /-day click, 1 day review
1Jun 2026 - 30 May 2026 or 1-day engaged view

$13,615.00 o 21%
Profit Margin

Revenue Profit Margin
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Campaign Objective

Sales

Increase praduct visibility, sales, and store growth through a
b['UI'E |."I"_I"JIJ"_": range Wwin lex III-'uI'Il.HII'Ir'II._'l d "=|JJJ Cusiomer
axperience.

Revenue Profit

Margin

Target Audience

Focusas on high-intent users based on product-related seaarches.

Reaches customars with str &ng purchase intant and shopping behaviour.

Targets shoppers actively searching for relevant products.

Next Steps

Facus an bast-selling products and increase
Pramote top products and test new products.

visibility.

Tesst new products to identify growth opportunities.

Highlight fast delivary and local warehous

e banafits.
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Performance Overview

$50,374.00

Revenue

Revenue
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Campaign Objective

Sales

Increase praduct visibility, sales, and store growth through a
b['UI'E |."I"_I"JIJ"_": range Wwin lex III-'uI'Il.HII'Ir'II._'l d "=|JJJ Cusiomer
axperience.

Adlyticlols

An Advanturalabs Company

Campaign Period ‘ ?,ﬁ
1Jul 2026 — 31 Jul 2026

Attribution
7-day click, 1 day review
or 1-day engaged view

$11,368.00

Profit

Profit

o Margin

23%

25000
20000

15000

$11,368.00
10000

5000

Profit

Margin

50%

40%

30%

20%

10%

0%

23%

Margin

Target Audience

Focusas on high-intent users based on product-related seaarches.

Reaches customars with str &ng purchase intant and shopping behaviour.

Targets shoppers actively searching for relevant products.

Next Steps

Facus an bast-selling products and increase

s visibility.
Pramote top products and test new products.

Tesst new products to identify growth opportunities.

Highlight fast delivary and local warehous

e ber

afits.
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Performance Overview

% Campaign Period ‘ O’/i Attribution

ol 7-day click, 1 day review
1Aug 2026 - 31 Aug 2026 or 1-day engaged view

$44,972.03

Revenue

$8,024.86 o 17.84%
Profit Margin

Revenue Profit Margin
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Revenue Profit

Campaign Objective

Sales

Next Steps

Facus an bast-selling products and increase visibility.

Target Audience

Targets shoppers actively searching for relevant products.
Pramote top products and test new products.

Tesst new products to identify growth opportunities.
Highlight fast delivery and local warehouse benefits.

Increase praduct visibility, sales, and store growth through a
strong product range while maintaining a good customer
axperience.

Focusas on high-intent users based on product-related seaarches.

Reaches customars with str &ng purchase intant and shopping behaviour.




Store analytics

Sales Traffic Post purchase

‘Adva nturalabs

Time range: By month v 01/2026 = e e A
Trademark name: i Trademark ID:
= [
29/09/2026 04:10:08 AM PDT The data lags behind the homepag
Base price sales ) Orders Buyers
$919.43 67 67
‘tore analytics
ales Traffic Post purchase
Time range: By month v 03/2026 wﬁ:‘f’ M?;;tt: =
Trademark name: Trademark ID:
Base price sales Orders Buyers
$28,552.88 2116 2084
m Selected nanod H Previous nenod H Same penod last vear
Store analytics
Sales Traffic Post purchase
Time range: By month o 05/2026 5 W;:*:Etﬂ M?:ITI_: to
Trademark name: W Trademark 1D:
" T
Base price sales Orders Buyers
$65,550.12 3702 3620
B Selected period B Previous period m Same period last year
Store analytics
Sales Traffic Post purchase
Time range: By month o 0772026 3| w;i:;” M':;;ttz to

Trademark name:

oo JEIEEE

Trademark 1D:

Base price sales 7 Orders

$55,867.22 3197

Buyers

3132
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Store analytics

Sales Traffic Post purchase

Adlyticlolos

An Advanturalabs Company

. : - Week to Month to Quarter to Last 7 Last 30
Time range: By month ¥ 02/2026 date date date Today days days
Trademark name: v Trademark ID: W
"
29/09/2026 04:10:40 AM PL 3 :
Base price sales Orders @ Buyers ©
$7,804.17 662 656
W Selected period M Previous period B Same period last year
2L0re anaiytics
Sales Traffic Post purchase
Time range: By month b 04,2026 - WE:‘::EIH' M?jr';ttz e m:r:tf; a Today L:::ri? I‘ff;;fiﬂ
Trademark name: o Trademark 1D: W
=N )
L= Bl |
Base price sales Orders Buyers
$50,662.07 3170 3135
B Selected period B Previous period B Same period last year
Store analytics
Sales Traffic Post purchase
. 1 Week to Month to Cuarter to Last 7 Last 30
Time range: By month b 06/2026 s ks date Today P s
Trademark name: W Trademark 1D: W
14 & |
Base price sales Orders Buyers
$66,131.18 3413 3342
B Selected period ® Previous period B Same period last year
——————ee— e A
Sales Traffic Post purchase
. : i Week to Month to Quarter to Last / Last 30
Time il By maonth = be/a02e date date date Today days days
Trademark name: W Trademark 1D: g
Reset !
Base price sales Orders Buyers
$46,390.26 2601 2555

B Selected period

B Previous period

B Same period last year



